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VIDEO ADDICTIONS  



BLOGS ARE HUMANIZING THE INTERNET  

DEMOGRAPHIC BREAKDOWN  





A DEMOGRAPHIC SOMETIMES FORGOTTEN  
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ESTABLISHING RELEVANCE IN A SOCIAL NETWORKING WORLD  

NEW EXPECTATIONS OF THE IMPATIENT AND UNTRUSTING CONSUMER  

 



 

 

 

 

 

 

 

WHO DO CONSUMERS TRUST? AND HOW DO WE EARN IT?  



 

 

 



SO HOW DO WE USE ALL THIS INFORMATION?  

 

MY FINAL THOUGHT  
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