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REHABWORKS'

A Division of Symphony Health Services

OBJECTIVE:

RehabWorks, one of the nation’s largest contract therapy providers, wanted to
increase the exposure they received in trade publications, as well as promote the
benefits of proper rehabilitation to the general public. Although the company had
been in business for 25 years, it had never before worked with a public relations
firm.

TARGET AUDIENCE:

Long-term care and rehab professionals.

STRATEGY:

Create and implement a limited public relations plan to develop a stronger
name for RehabWorks in the media, promote the company’s success stories, and
reinforce the message that proper rehabilitation can lengthen and improve one’s
life.

CREATIVE:

We wrote and distributed press releases to a targeted list, and developed topics
for articles which we pitched to a number of trade publications. Once placement
was secured, we authored the articles on behalf of RehabWorks executives and/or
arranged for interviews of company representatives.

RESULTS:

RehabWorks received more than 66
placements in print publications,
including national healthcare trade
publications, business publications, and
daily newspapers.

Articles authored on behalf of company executives appeared in several
publications with circulations above 20,000. We secured the cover of three
different healthcare magazines on the client’s behalf. And, the company was
featured in major consumer dailies, such as the New York Times. All told,
RehabWorks received a media investment that was four times its investment.
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